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Kansas City Star – Nov. 2, 2015  
UMB Financial executive and civic leader Peter deSilva has stepped down as 
president and chief operating officer of the Kansas City-based banking 
company and will leave early next year.  

“Peter has been the consummate brand ambassador for UMB,” Mariner 
Kemper, CEO and chairman of UMB Financial Corporation, said in the 
company’s announcement. “He has been instrumental in cultivating countless 
valued customer relationships – and he is passionate about fostering an 
unparalleled, engaged employee culture.”  

Kansas City Business Journal – Nov. 6, 2015  
During the past 12 years, Peter deSilva has been an integral part of UMB 
Financial Corp.’s growth, but the company is prepared to move on without 
him now that he plans to resign as president and COO. 

“He’s like a brother to me,” Mariner Kemper, CEO and chairman of UMB 
Financial Corporation said. “I’ve been out of school for 20-some-odd years 
now, and I’ve spent half of that time with Peter. So half of my career I’ve been 
sitting next to Peter. He’s like a brother, a close friend. He’s been a wonderful 
partner and left an invaluable mark on UMB. He’s part of the family.” 

ColoradoBiz Magazine – Nov. 9, 2015  
Richard Ziegner, executive vice president and director of healthcare banking 
at UMB Bank, was featured in a video interview discussing the healthcare 
sector in Colorado.  

"The numbers are really staggering," Ziegner says. "There are 4,950 
hospitals in our country, about 15,000 long-term care facilities and 10,000 
outpatient centers of one type or another. So just when you look at the 
numbers, the health care business or the health care segment is truly a large 
piece of what our country does." 
 
ColoradoBiz Magazine – Nov. 11, 2015  
Colorado's small business sector is booming, says Dominic Karaba, 
executive vice president of business banking at UMB Bank, in a video 
interview. 
 
"The small business landscape in Colorado has been very active," Karaba 
says. "We're seeing a lot of activity in different pockets around the market, as 
well as different verticals within the market – everything from startups to 
business acquisitions – as people look to transfer their business from one 
generation to the next." 
 
ColoradoBiz Magazine – Nov. 12, 2015  
Dominic Karaba, executive vice president of business banking at UMB Bank, 
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was featured in a video interview discussing small business growth in 
Colorado.  

"It is really taking off right now," Karaba says. "We've got construction going 
on all over the place, if you look at the south metro area, the Cherry Creek 
area, up and down Colorado Boulevard, from redevelopment to new 
development. We've also seen price-per-square-foot go up, both in rents as 
well as in the cost to build." 
 
OKC Biz – Nov. 12, 2015  
David Hardy, CEO of UMB Bank Oklahoma, was selected by OKC Biz for its 
Forty under 40 award.  
 
“A big part of what we do is to provide financing so our customers can grow 
their businesses,” said Hardy. “This has a positive impact on the community 
as they experience success, expand, hire more people and contribute to the 
local economy.” 
 
ColoradoBiz Magazine – Nov. 13, 2015  
Kari Osborne, vice president and senior treasury advisor at UMB Bank, was 
interviewed about same-day payments.  

"With the advent of the same-day ACH payment, you'll see increased 
movement of payroll,” Osborne says. “From a business-to-business 
perspective, payments will move faster to vendors, and people will be able to 
move money between accounts or to other individuals on the same day.” 
 
Wichita Eagle – Nov. 13, 2015  
UMB Bank hosted an event in Wichita with guest Matt Davies, payments 
outreach officer for the Federal Reserve Bank of Dallas.  
 
“The event is about payments fraud. UMB put this on for their corporate 
clients and some of their bankers,” said Davies. “With payments fraud, there 
are a lot of hot topics in that space. Probably the hottest topic right now is this 
idea called business e-mail compromise, which is the phenomenon where a 
corporate customer might receive an e-mail that appears to be from a vendor. 
This e-mail might say that the vendor/bank relationship has changed and that 
payment should be mailed to a certain routing and account number. The 
payment might go out to this new place with the person who received the e-
mail realizing later that this e-mail wasn’t from the vendor, but rather from a 
fraudster.” 
 
ColoradoBiz Magazine – Nov. 16, 2015  
Colorado isn't a global money center like New York or San Francisco, but 
speeding up the exchange of cash here will still have a big impact on 
Colorado businesses, says UMB Bank Vice President and Senior Treasury 
Advisor Kari Osborne. 
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"It's really about how quickly can you move money, whether through 
payables, or in this case, electrifying receivable payments," she says. "I 
would say the industries in Colorado, whether it be oil and gas, technology, 
we're definitely big in the nonprofit space, and of course, with over 60 
counties in the state of Colorado, and all our different government entities, 
they too are looking for ways to reduce costs and increase speed of 
payments on both sides of that cash-flow cycle. So it definitely impacts our 
businesses here in the state of Colorado." 
 
Ladue News – Nov. 25, 2015  
Phillip Klevorn, senior vice president and regional manager of UMB Private 
Wealth Management in St. Louis, says this is an opportune time to ask your 
wealth advisors important financial questions, including: “Were my priorities 
met in 2015?” and “As I look forward to 2016, what do I want to accomplish, 
and are there changes in my priorities?” 
 
UMB wealth advisors can help answer these questions by first determining 
the client’s priorities. “We really believe this should be done by incorporating 
the decisions of the whole family and establishing a mission statement 
around the client’s finances,” Klevorn says. “Use this time during the end of 
year to find your mission and core beliefs about how your family views its 
money and what its priorities are.” 


